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In 1958 the sales from wholesale trade in Florida 
amounted to $5.5 billion, an increase of 63 per cent over 
1954. This substantial increase over the four-year period 
is a continuation of the sizeable increases that have taken 
place in successive years since 1948. The past two decades 
have witnessed rapid population growth and extensive 
developments in Florida’s general economic and industrial 
development, including an increase in manufacturing ac- 
tivity, which have given strong impetus to the develop- 
ment of wholesale trade. Prior to this time Florida’s 
comparatively small population, undeveloped manufactur- 
ing, and peninsular position operated to make wholesaling 
an unimportant component of the total of business activity 
in the state. 

Whelesale trade includes establishments or places of 
business primarily engaged in selling merchandise to re- 
tailers, to industrial, commercial, institutional or profes- 
sional users, and to other wholesalers, or acting as agents 
in buying merchandise for or selling merchandise to such 
persons or companies. In addition to selling, the functions 
_ frequently performed by wholesale establishments include 
maintaining inventories of goods; extending credit; physi- 
cally assembling, sorting, and grading goods in large lots; 
breaking bulk and redistributing into smaller lots; de- 
livering; refrigerating; and various types of promoting 
such as advertising and label designing. This broad group 
of functions gives an indication of the importance of this 
’ type of economic actvity in business operations. The 
wholesale trade statistics on which this report is based are 
from the 1958 Census of Business released by the United 
State Bureau of the Census. These data, which are the 
most recent available, provide information on the struc- 
ture of the wholesale market and on the significant changes 
- that have taken place between the census years of 1954 


and 1958. 
Florida Compared to Other Southern States 


A measure of Florida’s relative importance in whole- 


EDITOR’S NOTE: For more complete statistical data, see Statistics 
of Personal Income, Population, Construction, Business, and Manu- 
facturing in Florida Counties, State Economie Studies No. 13, published 
by the Bureau of Economic and Business Research, University of Flor- 


ida, Gainesville. 


sale trade may be obtained by comparing this state with 
the other southern states. In 1958 Florida ranked third 
among the southern states in sales by wholesalers. Texas 
led with sales amounting to $14.4 billion, followed by 
Georgia with sales of $5.7 billion. Florida was next with 
$5.5 billion, followed closely by Tennessee and North 
Carolina. The other states tended to fall considerably 
below these leaders in sales volume. In terms of number 
of establishments, Texas was first also with 16,255, while 
Florida was second with 7,232, followed by North Caro- 
lina, then Georgia. On the basis of the percentage increase 
in sales by wholesalers between 1954 and 1958, Florida’s 
gain of 63 per cent was far ahead of the increases in the 
other southern states. Following Florida in percentage 
gain were Virginia with 36 per cent, Louisiana with 35 
per cent, and Texas with 31 per cent. 

Texas, with a payroll of $678 million from wholesale 
trade, was again the leader among the southern states. 
Florida was second with a payroll of $299 million, fol- 
lowed closely by Georgia with $254 million and North 
Carolina with $211 million. Texas led also in the number 
of paid employees engaged in wholesale trade, 154,710, 
while Florida had 80,378. The states closest to Florida 
were Georgia with 58,337 and North Carolina with 54,410 
employees. 

When classified according to type of operation, whole- 
salers fall into five major categories. These are (1) mer- 
chant wholesalers, (2) manufacturers’ sales branches and 
sales offices, (3) petroleum bulk stations and terminals, 
(4) merchandise agents and brokers, and (5) assemblers 
of farm products. Texas led among the southern states 
in number of establishments and in sales volume in all 
five categories of wholesale trade. In Texas there were 
10,584 merchant wholesalers with a sales volume of $7 
billion, In this type of wholesaling Florida was second 
with 5,190 establishments having total sales of $2.7 billion. 
The two other states with sales over $2 billion were Ten- 
nessee and Louisiana. 

Texas had 1,577 manufacturers’ sales branches and 
sales offices whose aggregate sales amounted to $4 billion. 
Georgia was second with 724 establishments having sales 
of $2.4 billion. Following, but with sales in this category 


Sent free to Fiorida residents requesting name on mailing list. Additional copies 10¢ each. 


TABLE 1.—WHOLESALE TRADE: ESTABLISHMENTS, SALES, PAYROLLS, AND PalD EMPLOYEES IN FLORIDA 
AND OTHER SOUTHERN STATES, 1958 
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State sales offices l l j 
Number Number | Number | 
Number Sales of Sales Number of Sales of estab-! Sales | of | Sales 
of estab- (in | estab- (in establish- (in lish- (in | estab- | (in 
lishments| millions) lish millions) ments millions) | ments /| millions) lish- | millions) 
ments | | ments 
| | : 
lOPIda per .- eee 51900) Se 2,704 501 | $ 1,266 613 |$ 658 627 |$ 639 301 |$ 244 
Other Southern States... 42,455 25,369 5,948 16,101 8,321 5,357 6,018 | 8,658 2,204 | 1,533 
Alabamae se Sau 2,241 1,303 300 800 467 321 288 344 97 84 
AT KANSAS) eee! 1,364 610 122 126 515 ayes 176 | 203 i214 68 
Delaware =...2 380 176 64 506 46 | 69 25 27 27 27 
District of Columbia.... 867 708 191 697 | 9 | 69 130 | 195 5 6 
COrcia Ee. eae nels 3,310 1,927 724 2,421 648 408 597 | 871 166 100 
Wentuck ya ee 2,069 1,150 205 468 465 296 392 | 579 89 71 
oulsianase se 3,145 2,031 433 P20} 483 313 360 | 442 80 | 22 
Mary lands tee 2,475 uF hy 337 113 173 390 | 299 447 79 46 
WASSISSIPpieeere ee 1,390 (aka 105 102 472 | 195 186 292 111 88 
North Carolina 8,635 1,855 ATT 1,334 var 605 | 651 1,056 201 176 
Oklahomawee es 2,488 1,223 306 704 722 225 272 | 414 252 98 
South Carolina 15535 769 148 175 403 | 305 226 S17. 75 40 
ANCL ee 2,980 2,358 427 1,398 | 433 387 | 528 | 810 122 154 
LNG 2 tore ora oe 10,584 7,059 1,577 4,062 2,063 1,028 | 1,382 | 1,798 649 452 
Virginia  ~........---------.----- 2,523 1,518 344 791 477 450 369 | 643 104 88 
West Virginia 1,519 654 188 284 168 144 137 | 225 26 13 
q 


Source: Basic figures are from the U. S. Bureau of the Census, 1954 Census of Business and the 1958 Census of Business. 
take out ready-mixed concrete plants which were not included in the 1958 data. 


* The change shown is an increase unless noted as a decrease by a minus sign. 
+ An increase of less than 0.5 per cent. 


of under $2 billion, were Tennessee, North Carolina, and 
Florida in close order. 

As might be expected, Texas far outranked the other 
southern states in the number and sales volume of pe- 
troleum bulk stations and terminals. There were 2,063 of 
these establishments in Texas, having sales slightly over 
$1 billion. Florida ranked second with sales of $658 mil- 
lion, followed by North Carolina with $605 million. 

Merchandise agents and brokers in Texas had sales of 
$1.8 billion while those in North Carolina had $1.1 billion. 
Three other states, Georgia, Tennessee, and Virginia, 
slightly outranked Florida in this type of wholesale ac- 


The 1954 data have been adjusted te 


Owing to rounding, details may not add to totals. 


tivity. Florida’s sales amounted to $639 million. 

Assemblers of farm products in Texas had sales of 
$452 million, while such sales in Florida, amounting to 
$244 million, were in second place among the southern 
states. These comparisons reveal that Florida ranks high 
among the southern states in all types of wholesale trade 
activity, and that its relative position has improved 
greatly over the past four years. 


Florida in 1958 and 1954 


The aggregate sales of wholesalers in Florida have 
shown a greater percentage gain than the number of 


ABLE 2.—WHO: : 
LESALE TRADE: ESTABLISHMENTS, SALES, PAYROLLS, AND PAID EMPLOYEES, BY KIND OF BUSINESS, IN FLorIpA, 1958 
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_ Source: Basic data are from the U. S. Bureau of the Census, 1954 Census of Business and 1958 Census of Business. 
1s basis of the 1958 Census. 

* The change shown is an increase unless noted as a decrease by a minus sign. 

+ Not available. 


The data for 1954 have been adjusted to 


establishments; however, the 7,232 establishments in 1958 
represent a 38-per-cent increase over the number of these 
businesses in 1954. The large increase in sales is attribu- 
table in part to the 19-per-cent increase in the average 
sales per establishment between 1954 and 1958 and in the 
latter year such sales reached $762 thousand. In 1958 the 
payrolls of these firms amounted to $299 million, a 47- 
per-cent increase over the aggregate payroll in 1954. 
Based on the work week ended nearest November 15, 1958, 
there were 80,378 persons employed in wholesale trade 
establishments in the state. 

In 1958 the largest amount of sales was by wholesalers 
of groceries and related products—$1,356 million. In 
second and third places were petroleum bulk stations and 
terminals, and motor vehicles and automotive equipment 
dealers with sales of $658 million and $610 million, re- 
spectively. Figures showing the increases between 1954 
and 1958 are not available for all of the kinds of businesses. 
Of those at hand, the greatest percentage increase was 
experienced by motor vehicle and automotive equipment 
dealers with a gain of 357 per cent. The second and third 
ranking increases were lumber and construction materials 
wholesalers, with an increase of 97 per cent, and beer, 
wine, and distilled alcoholic beverage wholesalers, with 96 
percent. The wholesalers of groceries and related products 
ranked first not only in total sales, but also on the bases 


of the number of establishments, 1,544, the amount of 
their payrolls, $71.6 million, and the number of em- 
ployees, 27,319. There were 1,058 establishments en- 
gaged in wholesaling machinery, equipment, and sup- 
plies, and 784 in wholesaling miscellaneous products. The 
group of wholesalers in the former kind of business ranked 
second in the state with $45 million in payrolls and 9,347 
workers. 

Between 1954 and 1958 wholesale trade in Florida 
increased in every category, whether measured by the 
number of establishments, the sales volume, the size of 
payrolls, or the number of paid employees. The minimum 
sales increase in any category was 32 per cent. 


Wholesale Trade in Florida Counties 


The aggregate volume of sales by wholesalers in in- 
dividual counties of Florida differs greatly. Three, Dade, 
Duval, and Hillsborough, may be described as wholesale 
centers. Their respective sales in 1958 were $1,451 mil- 
lion, $1,357 million, and $770 million. In addition to these 
three leaders there are six counties whose sales fell be- 
tween $100 million and $300 million. These counties, in 
the order of their rank, are Orange, Broward, Polk, Palm 
Beach, Pinellas, and Escambia. Orange, the leader of this 
group, had sales of $288 million, while Escambia, with 
the lowest volume, had $135 million. The remaining 57 


counties in Florida each had sales of less than $100 million. 

Among the three counties constituting the wholesale 
centers, Dade not only led in total sales volume but also 
registered the greatest percentage gain in sales between 
1954 and 1958 with an increase of 73 per cent. Duval’s 
gain was 65 per cent, while Hillsborough’s was 50 per cent. 
Thus, all of the important wholesale areas in Florida 
showed substantial growth in the four-year period. 

Over the decade ending in 1958 the percentage change 
in sales was phenomenal. During this period, from 1948 
to 1958, Dade County’s wholesale trade increased 238 per 
cent, Duval’s 117 per cent, and Hillsborough’s 140 per 
cent. Merchant wholesalers, the category frequently re- 
ferred to simply as wholesalers or jobbers, were the more 
important from the point of view of sales volume in Dade 
and Hillsborough counties, whereas in Duval County other 
wholesalers were more important. Between 1948 and 1958 
sales by merchant wholesalers increased 183 per cent in 
Dade County, 139 per cent in Hillsborough County, and 94 
per cent in Duval County. On the other hand, sales by 
other wholesalers increased 368 per cent in Dade County, 
140 per cent in Hillsborough County, and 134 per cent 
in Duval County. 

Among the counties whose wholesale sales in 1958 
ranged between $100 million and $300 million, the changes 
in sales between 1954 and 1958 differed widely. Sales in 
Broward increased 186 per cent; in Palm Beach County, 
103 per cent; in Pinellas, 89 per cent; in Orange, 66 per 
cent; in Escambia, 64 per cent; and in Polk, only 7 per 
cent. 

Viewed over the longer period from 1948 to 1958, how- 
ever, wholesale trade in all of these counties shows sub- 
stantial growth. The greatest percentage increase took 
place in Broward County with 495 per cent, while the 
smallest increase was in Escambia County with 138 per 
cent. It is evident that wholesale trade is expanding 
rapidly to meet the needs of Florida’s rapidly growing 
economy. Because wholesaling serves wide areas, the 
differences in the rates of increase in the various coun- 


ties do not necessarily reflect the rates of economic growth 
in these counties, but rather the extent to which whole- 
saling has developed to meet the needs for these services 
in the counties and surrounding areas. 

In the three leading counties there were 3,616 wholesale 
establishments, or 50 per cent of the total number in 
Florida. Among these three counties, Dade had 1,949, 
Duval, 856, and Hillsborough, 811. The second group of 
six counties accounted for 1,870 of the wholesale estab- 
lishments or approximately one-fourth. Orange County 
had 437, followed in order by Broward with 356, and 
Pinellas with 347. Of this group, Escambia, with 179, 
had the smallest number. The remaining 57 counties in 
Florida had 1,746 wholesale establishments, or approxi- 
mately one-fourth of the state total. 

The three leading counties accounted for well over half 
of the payrolls from wholesale establishments in Florida. 
Dade led with a payroll of $86 million, Duval was second 
with $57 million, while Hillsborough was third with $42 
million. Among the counties falling in the sales category 
of from $100 million to $300 million, Orange County was 
by far the leader with payrolls amounting to $21 million. 
Broward, Polk, and Pinellas were closely grouped in 
second, third, and fourth places, with Palm Beach fifth 
and Escambia sixth. The payrolls of the remaining 57 
counties amounted to about one-seventh of the total pay- 
rolls from wholesale trade in Florida. Clearly, wholesale 
trade activity is concentrated within a relatively few 
counties. 

Among the 57 counties in Florida with wholesale sales 
of less than $100 million, there were a few that had sub- 
stantial increases. For example, Osceola had an increase 
of 353 per cent, Okeechobee, 227 per cent, Nassau, 179 
per cent, and Martin, 157 per cent. In a number of them, 
however, the increases were not substantial and in seven 
counties wholesale trade actually declined. The smaller 
counties that had substantial increases in wholesale trade 
were in the main those that were experiencing significant 
growths in population. 
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